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 Penelitian ini bertujuan untuk untuk mendapatkan data mengenai pengaruh 
cashback DANA dan GO-PAY terhadap keputusan pembelian konsumen di 
kalangan mahasiswa Pendidikan Ilmu Pengetahuan Sosial Fakultas Ilmu Sosial 
Universitas Negeri Jakarta. Metode yang digunakan dalam penelitian adalah 
metode kuantitatif dengan teknik pegumpulan data survei atau memberikan 
kuesioner melalui Google Form untuk kemudian diolah data tersebut kedalam 
SPSS 24. Sampel pada penelitian ini 109 orang yaitu mahasiswa pendidikan IPS 
angkatan 2017 & 2018 dengan 51 orang menggunakan aplikasi DANA dan 58 
orang menggunakan aplikasi GO-PAY. Teknik pengambilan data menggunakan 
purpossive sampling. Pengujian hipotesis dengan uji independent sample t-test 
menghasilkan Sig (2-tailed) sebesar 0,002 < 0,05. Hasil penelitian tersebut 
menyimpulkan bahwa terdapat pengaruh cashback terhadap keputusan pembelian 
konsumen. 
 





Sri Ulina Afriany, The Impact of Cashback on Consumer Purchasing 
Decisions (Comparative Study: DANA and GO-PAY Users in Social Science 
Education Students Faculty of Social Sciences, State University of Jakarta). 
Thesis, Jakarta: Social Studies Program, Faculty of Social Sciences, State 
University of Jakarta, 2021. 
This study aims to obtain data on the influence of DANA and GO-PAY 
cashback on consumer purchasing decisions among students of Social Science 
Education Faculty of Social Sciences, State University of Jakarta. The method used 
in research is quantitative method. The method used in the research is quantitative 
method by collecting survey data or providing questionnaire through Google Form 
to then process the data into SPSS 24. The sample in this study was 109 people, 
namely ips education students class of 2017 & 2018 with a 51 people using the 
DANA application and 58 people using the GO-PAY application. Data retrieval 
techniques using purpossive sampling. Hypothesis testing with independent sample 
t-test resulted in Sig (2-tailed) of 0.002 < 0.05. The results concluded that there is 
an influence of cashback perception on consumer purchasing decisions. 
 






















“For God hath not given us the spirit of fear; but of power, and of love, and 
of a sound mind.” 
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